
 
July 6, 2021 

Deborah M. Nesset, Esq. 
Law Office of Deborah M. Nesset 
5509 Stageline Drive 
Boise, ID 83716 
 

Re: Second Request for Reconsideration for Refusal to Register 2017 Directory 
of Restaurant Franchises (Correspondence ID 1-3POYHP0,  
SR #1-5236687452), 2018 Directory of Restaurant Franchises 
(Correspondence ID 1-3OHN67V, SR #1-6650607212), 2018 Directory of 
Leading Chain Tenants (Correspondence ID 1-3OHN67V, SR #1-
6072140142), and 2018 Directory of Foodservice Distributors 
(Correspondence ID 1-3HGNDO2; SR #1-6681305242) 

Dear Ms. Nesset: 

The Review Board of the United States Copyright Office (“Board”) has considered Chain 
Store Guides LLC’s (“Chain Store’s”) second requests for reconsideration of the Registration 
Program’s refusal to register claims for text and artwork in the works titled 2017 Directory of 
Restaurant Franchises (“2017 Restaurant Directory”), 2018 Directory of Restaurant Franchises 
(“2018 Restaurant Directory”), 2018 Directory of Leading Chain Tenants (“Chain Tenants 
Directory”), and 2018 Directory of Foodservice Distributors (“Foodservice Directory”) 
(collectively, the “Works”).  After reviewing the applications, deposits copies, and relevant 
correspondence, along with the arguments in the second requests for reconsideration, the Board 
affirms the Registration Program’s registration refusal. 

I. DESCRIPTION OF THE WORKS 

The Works are directories of food service distributors, chain tenants, and restaurant 
franchises.  Each directory contains alphabetic listings of businesses along with contact and other 
relevant business information, including names, telephone numbers, physical addresses, industry 
categorizations, franchise information, sales numbers, and other associated facts.  Specifically, 
the Works are as follows: 

2017 Restaurant Directory:  This directory includes: a cover page with the title “2017 
Directory of Restaurant Franchisees™” and Chain Store’s contact information; an 
introductory page with language about Chain Store’s products and three stock images; 
and an alphabetical listing of restaurant franchisees organized by state and county.  The 
franchisee listings include factual information like the name of the restaurant, contact 
information for the franchisee, sales figures, trade names, and key personnel.   

2018 Restaurant Directory:  This directory is essentially the same as the 2017 Restaurant 
Directory (including the introduction).  The differences involve: a different cover page 
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with the title “2018 Directory of Restaurant Franchisees™”; and specific franchisee 
information (e.g., new company names and sales). 

Chain Tenants Directory:  This directory has a cover page simply stating “2018 
Directory of Leading Chain Tenants®” and including Chain Store’s address, an executive 
summary explaining the directory and a list of industry and number of industry contacts, 
a “Details and Definitions” page that further explains the directory, a “Sample Company 
Profile” that explains the directory’s profiles, and a statistical analysis of contents.  The 
statistical analysis includes various statistics about chain tenant companies.   

Foodservice Directory:  This directory includes a cover page stating “2018 Directory of 
Foodservice Distributors®” and the Chain Store address, an executive summary that 
includes a bar chart of sales figures and a pie chart of market share, a “Details and 
Definitions” page that provides information about the directory, the “Sample Company 
Profile,” a statistical analysis of foodservice distributors, and an index of “leading 
companies” organized by sales amounts. 

Representative excerpts from the Works are included as Appendix A. 

II. ADMINISTRATIVE RECORD

Chain Store submitted applications for the 2017 Restaurant Directory on May 26, 2017,
the 2018 Restaurant Directory on June 5, 2018, the Chain Tenants Directory on December 6, 
2017, and the Foodservice Directory on June 15, 2018.  Copyright Office registration specialists 
refused to register the claims, finding that none of the Works contained the minimum amount of 
original authorship required for copyright protection.  Initial Letters Refusing Registration from 
U.S. Copyright Office, to Ivette Diaz (Dec. 10, 2018; Nov. 14, 2018; Aug. 16, 2018; Apr. 17, 
2018). 

Subsequently, in letters with nearly identical contentions, Chain Store requested that the 
Office reconsider its initial refusal to register the Works.  Letters from Deborah M. Nesset, to 
U.S. Copyright Office (June 18, 2019; May 22, 2019; Dec. 8, 2018; Sep. 17, 2018) (“First 
Requests”).  In these letters, Chain Store explained how it created the Works: 

Chain Store conducts primary research through its in-house staff of editors and 
call center professionals.  Every company listed in the database is contacted by 
phone, fax, mail or email to verify the information and ensure its completeness 
and accuracy.  Chain Store’s editorially defined universe of retail and foodservice 
operators consists of independents and chain operators that have been thoroughly 
researched and validated to meet strict criteria for inclusion.  Chain Store Guide’s 
in-house research staff updates companies on a daily basis to ensure that the 
information remains current and accurate.   

First Requests at 2–3. 
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The First Requests point to each Work’s “front end,” which summarily provides the total 
number of listings, revisions (where applicable), and other key information, as evidence of the 
Works’ alleged creative authorship.  Id. at 3.  Chain Store asserted that the Office should register 
the Works because they are not “reproduction[s] of someone else’s phone book, but the creative 
compilation of information for Chain Store’s varied clientele” and that the Office has registered 
many of Chain Store’s other directories over the last eighty years.  Id. at 2, 4.   

After reviewing the Works in light of the points raised in the First Requests, the Office 
re-evaluated the claims and concluded that the Works were not new works but were instead new 
versions of previously registered compilations.  The Office further found that the Works did not 
recast, transform, or adapt the previously registered works in a manner sufficient to support 
copyrightable derivative authorship.  Refusals of First Requests for Reconsideration from U.S. 
Copyright Office, to Deborah M. Nesset (Sept. 20, 2019; Aug. 27, 2019; Apr. 9, 2019; Mar. 22, 
2019).  The Office also noted that the Office does not presume that copyrightable authorship 
exists in compilations, but, instead, such authorship must be clearly identifiable in deposits.  Id. 
at 3, see COMPENDIUM OF U.S. COPYRIGHT OFFICE PRACTICES § 312.2 (3d ed. 2021) 
(“COMPENDIUM (THIRD)”) 

In response, Chain Store requested that, pursuant to 37 C.F.R. § 202.5(c), the Office 
reconsider for a second time its refusal to register the Works.  Letters from Deborah M. Nesset, 
to U.S. Copyright Office (Nov. 12, 2019; Apr. 18, 2019; Apr. 4, 2019) (“Second Requests”).  
Chain Store, for the first time, claimed that the 2018 Restaurant Directory, Foodservice 
Directory, and Chain Tenants Directories were mistakenly submitted for registration as “new 
works” and that those Works were actually derivative versions of previous directory editions.  Id. 
at 1-2.  Chain Store requested that the Office register the “additions, changes or other new 
material appearing for the first time in these Works.”  Id.  In support, Chain Store included each 
directory’s “front end,” which did not identify the specific content that comprised “additions, 
changes or other new material,” but instead provided a general overview of the total number of 
changes in a particular Work.  For all of the Works, Chain Store reemphasized its independent 
review of the material contained in the directories and its efforts to collect information and 
ensure its accuracy.  See Second Requests.   

Upon reviewing the Second Requests, the Board determined that it was unable to 
distinguish which material was claimed as new and asked Chain Store to identify the new 
material in more detail.  Emails from Jaylen S. Johnson, U.S. Copyright Office, to Ivette Diaz, 
Chain Store Guides, LLC (Nov. 20, 2020; Jan 5, 2021).  After several exchanges, Chain Store 
provided examples of text consisting of names, facts, and statistics that were modified from or 
added to previously published directories. 

Specifically, regarding the Foodservice Directory, Chain Tenants Directory, and 2018 
Restaurant Directory, Chain Store identified factual information relating to company personnel, 
identities, and locations, including names and addresses.  Emails from Deborah Nesset to Jaylen 
S. Johnson, U.S. Copyright Office (Dec. 16, 2020; Jan. 11, 2021).  Additionally, regarding the
Chain Tenants Directory, Chain Store identified the following text that stated factual changes: “a
net increase of over 5,000 contacts from last year’s edition” and “[f]or the 2018 edition, we’ve
delisted 904 organizations and added 1,022 new companies.  In total, we’ve made more than
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236,000 total revisions to the information contained in this directory since publishing the 2017 
edition.”  Id.  The Board’s review of these Works, however, indicated that none of the text 
identified by Chain Store in response to the Board’s inquiries differed from text in previously 
published works, aside from specific factual and statistical information.   

Regarding the 2017 Restaurant Directory, Chain Store maintained that it was not a 
derivative work.  Upon review, however, the Board found that the cover page and the 
introductory page (with three stock images) were all present in at least one earlier version of a 
different Chain Store directory, with the only difference being the title of the directory.  See 2016 
Directory of Foodservice Distributors, U.S. Copyright Reg. No. TX0008320019.  Chain Store 
was unable to provide any examples of new text beyond the purely factual directory listings 
containing company information and statistics.  Additionally, prior Chain Store directories also 
included the introductory pages, executive summaries, detail and definition pages, and sample 
company profiles, none of which were included in the 2017 Restaurant Directory.  Email from 
Deborah Nesset to Jaylen S. Johnson, U.S. Copyright Office (Mar. 30, 2021). 

III. DISCUSSION

A. The Legal Framework

1) Originality

A work may be registered if it qualifies as an “original work[] of authorship fixed in any 
tangible medium of expression.”  17 U.S.C. § 102(a).  In this context, the term “original” 
consists of two components:  independent creation and sufficient creativity.  See Feist Publ’ns, 
Inc. v. Rural Tel. Serv. Co., 499 U.S. 340, 345 (1991).  First, the work must have been 
independently created by the author, i.e., not copied from another work.  Id.  Second, the work 
must possess sufficient creativity.  Id.  Only a modicum of creativity is necessary, but the 
Supreme Court has ruled that some works (such as the alphabetized telephone directory at issue 
in Feist) fail to meet even this low threshold.  Id.  The Court observed that “[a]s a constitutional 
matter, copyright protects only those constituent elements of a work that possess more than a de 
minimis quantum of creativity.”  Id. at 363.  It further found that there can be no copyright in a 
work in which “the creative spark is utterly lacking or so trivial as to be virtually nonexistent.”  
Id. at 359.   

The Office’s regulations implement the longstanding requirement of originality set forth 
in the Copyright Act.  See, e.g., 37 C.F.R. § 202.1(a) (prohibiting registration of “[w]ords and 
short phrases such as names, titles, slogans; familiar symbols or designs; [and] mere variations of 
typographic ornamentation, lettering, or coloring”); id. § 202.10(a) (stating “to be acceptable as a 
pictorial, graphic, or sculptural work, the work must embody some creative authorship in its 
delineation or form”).  Some combinations of common or standard design elements may contain 
sufficient creativity with respect to how they are juxtaposed or arranged to support a copyright.  
Nevertheless, not every combination or arrangement will be sufficient to meet this test.  See 
Feist, 499 U.S. at 358 (finding the Copyright Act “implies that some ‘ways’ [of selecting, 
coordinating, or arranging uncopyrightable material] will trigger copyright, but that others will 
not”).  A determination of copyrightability in the combination of standard design elements 
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depends on whether the selection, coordination, or arrangement is done in such a way as to result 
in copyrightable authorship.  Id.; see also Atari Games Corp. v. Oman, 888 F.2d 878 (D.C. Cir. 
1989).  

A mere simplistic arrangement of non-protectable elements does not demonstrate the 
level of creativity necessary to warrant protection.  For example, the United States District Court 
for the Southern District of New York upheld the Copyright Office’s refusal to register simple 
designs consisting of two linked letter “C” shapes “facing each other in a mirrored relationship” 
and two unlinked letter “C” shapes “in a mirrored relationship and positioned perpendicular to 
the linked elements.”  Coach, Inc. v. Peters, 386 F. Supp. 2d 495, 496 (S.D.N.Y. 2005).  
Likewise, the Ninth Circuit has held that stereotypical elements in a glass sculpture of a jellyfish 
including clear glass, an oblong shroud, bright colors, vertical orientation, and the jellyfish form 
did not merit copyright protection.  See Satava v. Lowry, 323 F.3d 805, 811 (9th Cir. 2003).  The 
language in Satava is particularly instructive: 

It is true, of course, that a combination of unprotectable elements may qualify for 
copyright protection.  But it is not true that any combination of unprotectable 
elements automatically qualifies for copyright protection.  Our case law suggests, 
and we hold today, that a combination of unprotectable elements is eligible for 
copyright protection only if those elements are numerous enough and their 
selection and arrangement original enough that their combination constitutes an 
original work of authorship. 

Id. (internal citations omitted). 

Finally, Copyright Office registration specialists (and the Board) do not consider the 
amount of time, effort or expense required to create a work.  See COMPENDIUM (THIRD) § 310.7.  
These issues have no bearing on whether a work possesses the minimum creative spark required 
by the Copyright Act and the Constitution.  See, e.g., Feist, 499 U.S. at 352-354, 364 (rejecting 
the so-called “sweat of the brow” doctrine that provided copyright protection solely as a “reward 
for the hard work” of creating a work).  

2) Derivative Works

The Copyright Office will register a claim in a derivative work where the deposit material 
contains new authorship with a sufficient amount of original expression.  17 U.S.C. § 103(a) 
(“The subject matter of copyright . . . includes . . . derivative works, but protection for a work 
employing preexisting material in which copyright subsists does not extend to any part of the 
work in which such material has been used unlawfully.”); see also COMPENDIUM (THIRD) § 311.1 
(citing H.R. REP. NO. 94-1476, at 57 (1976)).  The registration for a derivative work, however, 
“does not cover any previously published material, previously registered material, or public 
domain material that appears in the derivative work. Nor does it cover any material that is not 
owned by the copyright claimant.”  Id.; see also 17 U.S.C. § 103(b) (Copyright in a derivative 
work is “independent of, and does not affect or enlarge the scope, duration, ownership, or 
subsistence of, any copyright protection in the preexisting material.”). 



Deborah M. Nesset, Esq July 6, 2021 

-6-

In the case of derivative works, the “new authorship that the author contributed to the 
derivative work may be registered, provided that it contains a sufficient amount of original 
expression, meaning that the derivative work must be independently created and it must possess 
more than a modicum of creativity.”  COMPENDIUM (THIRD) § 311.2 (citing Waldman Publ’g 
Corp. v. Landoll, Inc., 43 F.3d 775, 782 (2d Cir. 1994)).  The amount of creativity required for a 
derivative work is the same as that required for a copyright in any other work: “[a]ll that is 
needed to satisfy both the Constitution and the statute is that the ‘author’ contributed something 
more than a ‘merely trivial’ variation, something recognizably ‘his own.’”  Alfred Bell & Co. v. 
Catalda Fine Arts, Inc., 191 F.2d 99, 102-03 (2d Cir. 1951) (citing Chamberlin v. Uris Sales 
Corp., 150 F.2d 512, 513 (2d. Cir. 1945)).  Thus, “the key inquiry is whether there is sufficient 
nontrivial expressive variation in the derivative work to make it distinguishable from the 
[preexisting] work in some meaningful way.” Schrock v. Learning Curve Int’l, Inc., 586 F.3d 
513, 521 (7th Cir. 2009). 

Although the amount of originality required is low, courts have recognized that derivative 
works “[l]acking even a modest degree of originality. . . are not copyrightable.”  Durham Indus., 
Inc. v. Tomy Corp., 630 F.2d 905, 911 (2d Cir. 1980); see also L. Batlin & Son, Inc. v. Snyder, 
536 F.2d 486, 490 (2d Cir. 1976).  Indeed, “[s]pecial caution is appropriate when analyzing 
originality in derivative works, ‘since too low a threshold will give the first derivative work 
creator a considerable power to interfere with the creation of subsequent derivative works from 
the same underlying work.’”  We Shall Overcome Found. v. The Richmond Org., Inc., No. 16-cv-
2725, 2017 WL 3981311, at *13 (S.D.N.Y. Sept. 8, 2017).  Very minor variations do not satisfy 
this requirement, such as merely changing the size of the preexisting work or recasting a work 
from one medium to another.  See L. Batlin & Son, 536 F.2d at 491.  Further, a claim to register a 
derivative work that adds only non-copyrightable elements to a prior product is not entitled to 
copyright registration.  Boyds Collection, Ltd. v. Bearington Collection, Inc., 360 F. Supp. 2d 
655, 661 (M.D. Pa. 2005).  Ultimately, whatever the addition is, it must be independently 
protectable for the derivative work to be registered.   

B. Analysis of Works

After careful examination and review of the legal standards discussed above, the Board 
finds that the Works do not contain the requisite authorship necessary to sustain a claim to 
copyright.   

Claimed Derivative Works:  
Chain Tenants Directory, Foodservice Directory, and 2018 Restaurant Directory 

First, the Board addresses the Works that Chain Stores contends are derivative works, 
which are the Chain Tenants Directory, Foodservice Directory, and 2018 Restaurant Directory.  
Upon careful analysis and communications with Chain Store to seek clarification, the Board does 
not find any new material sufficient to support registration.  Chain Store alleges that the new 
copyrightable authorship is demonstrated in each directory’s “front end,” but the only material 
identified in those portions is factual information organized in the same manner as prior editions 
of each respective directory.  Specifically, the new material consists of the number of companies 
added, deleted listings, new company information (names, locations, phone numbers, sales 
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numbers, franchise affiliations, trade show names, website names, and short phrases), personnel 
changes, and additional factual information about the companies provided in list format.  Chain 
Tenants Directory Second Request at 2, a11 Exhibit C; Foodservice Directory Second Request at 
2, a11 Exhibit C; 2018 Restaurant Directory Second Request at 2.  All of this information is 
included in the same selection, arrangement, and coordination as prior directories.   

None of the minor modifications are sufficient to bestow copyright protection on these 
Works.  Instead, Chain Store has merely added, removed, or replaced facts related to particular 
businesses, which are trivial factual changes that cannot support a new registration.  See 
Waldman Publ’g, 43 F.3d at 782 (citing L. Batlin & Son, 536 F.2d 486).  Instead, Chain Store 
has merely added, removed, or replaced facts related to particular businesses, which are trivial 
factual changes that cannot support a new registration.  See id.  The Board’s review of these 
Works, however, indicated that none of the text identified by Chain Store in response to the 
Board’s inquiries differed from text in previously published works, aside from specific factual 
and statistical information.0F

1    

Claimed New Work:  
2017 Restaurant Directory 

Next, the Board turns to the 2017 Restaurant Directory.  Chain Store contends this Work 
is not derivative, but is instead the first in a series and consists of new literary, artistic, and 
compilation authorship.  2017 Restaurant Directory Second Request at 1.  The claimed work 
includes a cover page, a one-page overview (with three graphic images), and individual business 
listings.  The cover page simply includes the title “2017 Directory of Restaurant Franchisees™” 
and Chain Store’s address.  This bare listing of information and title of the directory is not 
sufficiently creative.  See 37 C.F.R. § 202.1(a).  The overview page does have potentially 
protectable text and images, but the entirety of that material is in previously registered Chain 
Store directories.  See 2016 Directory of Foodservice Distributors, U.S. Copyright Reg. No. 
TX0008320019.  The only difference between the overview page in the 2017 Restaurant 
Directory and the previously registered work is a single number.  This directory thus does not 
exhibit any new material that the Office could register.  See COMPENDIUM (THIRD) § 311.1, 
311.2.   

There is also no protectable authorship in the rest of the Work.  The listings themselves 
are purely factual, and thus not protectable under U.S. copyright law.  Id.  The compilation is an 
exhaustive listing of businesses within a particular industry arranged in alphabetical state order.1F

2

1 The Board notes that Chain Store identified only two specific textual passages that contain edits other than facts 
and figures, and this is regarding Chain Tenant Directory.  The identified language is: (1) “a net increase of over 
5,000 contacts from last year’s edition”; and (2) brief text providing purely factual information about updates, 
specifically “[f]or the 2018 edition, we’ve delisted 904 organizations and added 1,022 new companies.  In total, 
we’ve made more than 236,000 total revisions to the information contained in this directory since publishing the 
2017 edition.”  This scant text, however, is insufficient to survive the creativity threshold.  See COMPENDIUM 
(THIRD) § 313.4(C). 
2 Chain Store describes itself as the “leading provider of comprehensive and definitive retail and foodservice 
intelligence…[detailing] all major retailers, restaurants, distributors and wholesalers in the United States and Canada 
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Each state is subdivided by cities appearing alphabetically and there is an alphabetical listing of 
businesses is contained within each city.  This arrangement does not meet the threshold for 
creativity; instead, an alphabetical and geographic listing is the most standard and common 
coordination and arrangement in directories and phone books.  See Feist at 362-363.  The 
insertion of the overview at the beginning of the directory is also not creative; overviews are 
commonly placed at the beginning of documents.   

Nevertheless, Chain Store contends the 2017 Restaurant Directory is sufficiently creative 
because “Chain Store independently reviews all of its material and compiles the information in 
its own style,” and does not “[reproduce] . . . someone else’s phone book.”  2017 Restaurant 
Directory Second Request at 3.  While the Board does not question whether Chain Store created 
the Work independently, it does find that these efforts fall short of copyrightable compilation 
authorship.  Spending effort, even large amounts of effort, in finding and confirming the 
accuracy of listed businesses is irrelevant to the creativity analysis.  See Feist at 351-361 
(repudiating the “sweat of the brow” doctrine).   

IV. CONCLUSION

For the reasons stated herein, the Review Board of the United States Copyright Office
affirms the refusal to register the copyright claim in the Works.  Pursuant to 37 C.F.R. 
§ 202.5(g), this decision constitutes final agency action in this matter.

__________________________________________ 
U.S. Copyright Office Review Board 
Kevin Amer, Acting General Counsel and  
 Associate Register of Copyrights 
Catherine Zaller Rowland, Associate Register of 

Copyrights and Director, Public Information and   
Education 

Kimberley Isbell, Deputy Director of Policy and 
International Affairs 

with contact information on over 746,000 establishments.”  CHAIN STORE GUIDE, About Chain Store Guide, 
http://www.chainstoreguide.com/t-about.aspx (last visited July 1, 2021) (emphasis added).  This further weighs 
against a finding that there was selection, arrangement, or coordination regarding the factual entries. 

http://www.chainstoreguide.com/t-about.aspx
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These are the companies listed by Core Based Statistical Area (see introduction for definitions). Companies located in a county not part of such an area are arranged by
county following the CBSAs. More Detailed information on each company follows in alphabetical sequence by city.

ALBERTVILLE, AL
MARSHALL COUNTY (AL)

King Kohl’s Food Services Inc, GUNTERSVILLE
McDonald’s Franchise, GUNTERSVILLE
McDonald’s Franchisee, ARAB
Subway Franchisee, ARAB
Subway Franchisee, BOAZ

ANNISTON-OXFORD-JACKSONVILLE, AL
CALHOUN COUNTY (AL)

Subway Franchisee, ALEXANDRIA
Subway Franchisee, ANNISTON
Subway Franchisee, JACKSONVILLE

AUBURN-OPELIKA, AL
LEE COUNTY (AL)

Bush and Associates Investments, Inc., OPELIKA
DH Restaurant Management, LLC, OPELIKA
McDonald’s Franchise, AUBURN
MJR, LLC, AUBURN
R & J Restaurant Group, LLC, OPELIKA
Subway Franchisee, AUBURN
Subway Franchisee, OPELIKA
Wildcat Investments, Inc, AUBURN

BIRMINGHAM-HOOVER, AL
BLOUNT COUNTY (AL)

Coleman Management, LLC, ONEONTA
Subway Franchisee, ONEONTA
The Upton Group LLC, ONEONTA

CHILTON COUNTY (AL)
Taunton Enterprises Inc., CLANTON

JEFFERSON COUNTY (AL)
Bravo Food Systems LLC, HOOVER
CLP Corp., HOMEWOOD
Domino’s Franchisee, BESSEMER
Domino’s Franchisee, FAIRFIELD
Dunkin’ Donuts Franchisee, BIRMINGHAM
Gulf States Restaurant Management LLC, HOOVER
JFC Development LLC, BESSEMER
McDonald’s Franchisee, ADAMSVILLE
McDonald’s Franchisee, BRIGHTON
McDonald’s Franchisee, FULTONDALE
McDonald’s Franchisee, HOOVER
PRG Ventures, LLC, BIRMINGHAM
Quality Restaurant Concepts, BIRMINGHAM
ShaMar Enterprises, BIRMINGHAM
Starboard Five, HOOVER
Subway Franchisee, ADAMSVILLE
Subway Franchisee, BESSEMER
Subway Franchisee, BIRMINGHAM
Subway Franchisee, HOOVER
Subway Franchisee, HUEYTOWN
Subway Franchisee, LEEDS
Subway Franchisee, VESTAVIA
T & C Foods Inc., BIRMINGHAM
W. Kealon Drake, Sr, VESTAVIA

SHELBY COUNTY (AL)
Chicken Scratch Holdings Inc., BIRMINGHAM
Domino’s Franchisee, PELHAM
K.J. Development Inc., BIRMINGHAM
McDonald’s Franchisee, CALERA
PFI, Inc, BIRMINGHAM
PJ United Inc., BIRMINGHAM
Porter Family Investments, Inc., BIRMINGHAM
Straylight, LLC, PELHAM
Subway Franchise, BIRMINGHAM
Subway Franchisee, CALERA
Tacala LLC, VESTAVIA

WALKER COUNTY (AL)
Subway Franchisee, CARBON HILL
Subway Franchisee, JASPER

CULLMAN, AL
CULLMAN COUNTY (AL)

Subway Franchisee, CULLMAN
DAPHNE-FAIRHOPE-FOLEY, AL
BALDWIN COUNTY (AL)

Domino’s Franchisee, DAPHNE
JD Chandler & Associates, LLC, DAPHNE
Jubilee Restaurant Group LLC, LOXLEY
McDonald’s Franchisee, FOLEY
Philco Inc., SPANISH FORT
S & J Allday Foods, Inc., DAPHNE
Subway Franchisee, BAY MINETTE
Subway Franchisee, DAPHNE
Subway Franchisee, ELBERTA
Subway Franchisee, FOLEY
Subway Franchisee, ROBERTSDALE

DECATUR, AL
MORGAN COUNTY (AL)

Alice J Schliecher, Inc, DECATUR
McCatur Inc., DECATUR
McDonald’s Franchisee, DECATUR
Solberg, Patricia A., HARTSELLE
Summerfield Sandwich Company, DECATUR
Villarreal Pizza Inc, DECATUR

DOTHAN, AL
HOUSTON COUNTY (AL)

Auntie Anne’s Franchise, DOTHAN
BBG Specialty Foods Inc., DOTHAN
Domino’s Franchisee, DOTHAN
Dothan Quick Service North, LLC, DOTHAN
GGG Foods, Inc, DOTHAN
Goldco LLC, DOTHAN
Subway Franchisee, DOTHAN
W2M LLC, DOTHAN

ENTERPRISE, AL
COFFEE COUNTY (AL)

Divine of Alabama LLC, ENTERPRISE
Domino’s Franchisee, ENTERPRISE
LA Cluckers Inc., ENTERPRISE
Subway Franchisee, ENTERPRISE

FLORENCE-MUSCLE SHOALS, AL
COLBERT COUNTY (AL)

Kentucky Fried Chicken of Colbert County Inc.,
MUSCLE SHOALS

Subway Franchisee, CHEROKEE
LAUDERDALE COUNTY (AL)

Markor Enterprises, FLORENCE
Subway Franchisee, FLORENCE
Subway Franchisee, ROGERSVILLE

GADSDEN, AL
ETOWAH COUNTY (AL)

Hopper’s, Inc., RAINBOW CITY
HUNTSVILLE, AL
LIMESTONE COUNTY (AL)

McDonald’s Franchisee, ARDMORE
Papa Murphy’s Take ’N’ Bake Pizza Franchisee,

ATHENS
Subway Franchisee, ATHENS

MADISON COUNTY (AL)
Baskin-Robbins Franchisee, HUNTSVILLE
Cinnabon Franchisee, HUNTSVILLE
Dunkin’ Donuts Franchisee, HUNTSVILLE
H&R Restaurants LLC, MADISON
Logos Pizza Inc., HUNTSVILLE
McDonald’s Franchisee, MADISON

McDonald’s Franchisee, OWENS CROSS ROADS
Right Way Restaurants Inc, HUNTSVILLE
Subway Franchisee, HARVEST
Subway Franchisee, HUNTSVILLE
Subway Franchisee, MADISON
Valley Pizza Inc., HUNTSVILLE
Westgate Enterprises Inc., HUNTSVILLE

MOBILE, AL
MOBILE COUNTY (AL)

AJ & R Foods Inc, MOBILE
Belote Foods LLC, MOBILE
GPF, Inc., MOBILE
Jeff LaCour, MOBILE
Jim Barnes Enterprises Inc., MOBILE
Jimmy & Company, MOBILE
John (Eddie) Webster, MOBILE
McDonald’s Franchisee, GRAND BAY
McDonald’s Franchisee, MOBILE
McDonald’s Franchisee, SARALAND
Subway Franchisee, MOBILE
Subway Franchisee, SARALAND

MONTGOMERY, AL
AUTAUGA COUNTY (AL)

DBR Inc, PRATTVILLE
Subway Franchisee, PRATTVILLE

ELMORE COUNTY (AL)
Bush Investments Inc, WETUMPKA
Mamie Raines Inc., MILLBROOK
Subway Franchisee, ECLECTIC
Subway Franchisee, MILLBROOK

LOWNDES COUNTY (AL)
Subway Franchisee, FORT DEPOSIT

MONTGOMERY COUNTY (AL)
Freaky Fast, MONTGOMERY
Monty Mex Corp., MONTGOMERY
Premier King, Inc., MONTGOMERY

OZARK, AL
DALE COUNTY (AL)

Ozark Quick Service, L L C., OZARK
Subway Franchisee, DALEVILLE

SCOTTSBORO, AL
JACKSON COUNTY (AL)

Drain Enterprises Inc., SCOTTSBORO
TALLADEGA-SYLACAUGA, AL
TALLADEGA COUNTY (AL)

AAA Foods, Inc., TALLADEGA
Domino Pizza Franchise, SYLACAUGA
McDonald’s Franchisee, LINCOLN
McDonald’s Franchisee, SYLACAUGA
Sago Hospitality, LLC, MUNFORD
Subway Franchisee, CHILDERSBURG
Subway Franchisee, SYLACAUGA
Tri-County Food Service Inc., SYLACAUGA

TROY, AL
PIKE COUNTY (AL)

Subway Franchisee, BRUNDIDGE
TUSCALOOSA, AL
PICKENS COUNTY (AL)

Subway Franchisee, ALICEVILLE
TUSCALOOSA COUNTY (AL)

Domino’s Franchisee, TUSCALOOSA
Dunkin’ Donuts Franchisee, TUSCALOOSA
Jack Marshall Foods Inc., TUSCALOOSA
McDonald’s Franchise, TUSCALOOSA
Roley Tide, TUSCALOOSA
Subway Franchisee, BROOKWOOD
Subway Franchisee, NORTHPORT
Subway Franchisee, TUSCALOOSA
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McDonald’s Franchisee 2
5721 Veterans Memorial Dr

ADAMSVILLE
35005

Telephone: 205 674-7288
Type of Business: Chain Restaurant Operator
Total Sales: $5,000,000 (e)
Trade Names: McDonald’s
Units Franchised From: 2
Primary Menu: Hamburger (2)
Areas of Operation: AL
Type of Foodservice: Quick Serve (2)
Franchise Affiliation: McDonald’s Corporation, OAK

BROOK, IL

KEY PERSONNEL
ANTHONY GONZALEZ - President

Subway Franchisee 10
4024 Veterans Memorial Dr

ADAMSVILLE
35005

Telephone: 205 674-0077
Type of Business: Chain Restaurant Operator
Total Sales: $4,650,000 (e)
Trade Names: Subway
Units Franchised From: 10
Primary Menu: Sandwiches/Deli (10)
Areas of Operation: AL
Type of Foodservice: Quick Serve (10)
Franchise Affiliation: Doctor’s Associates Inc.,

MILFORD, CT

KEY PERSONNEL
DILIP PATEL - President; General Buyer

Subway Franchisee 4
875 Market Pl ALEXANDER CITY

35010
Telephone: 256 329-0070
Type of Business: Chain Restaurant Operator
Total Sales: $1,860,000 (e)
Trade Names: Subway
Units Franchised From: 4
Primary Menu: Sandwiches/Deli (4)
Areas of Operation: AL
Type of Foodservice: Quick Serve (4)
Franchise Affiliation: Doctor’s Associates Inc.,

MILFORD, CT

KEY PERSONNEL
LARRY WHITESIDE - President; General Buyer

Subway Franchisee 4
Intersec of US 431 & Gladden

ALEXANDRIA
36250

Telephone: 256 847-0307
Type of Business: Chain Restaurant Operator
Total Sales: $1,860,000 (e)
Trade Names: Subway
Units Franchised From: 4
Primary Menu: Sandwiches/Deli (4)
Areas of Operation: AL
Type of Foodservice: Quick Serve (4)

Subway Franchisee (Cont’d)

Franchise Affiliation: Doctor’s Associates Inc.,
MILFORD, CT

KEY PERSONNEL
KEITH COMER - President; General Buyer

Subway Franchisee 2
300 2nd St NW ALICEVILLE

35442
Telephone: 205 373-1110
Type of Business: Chain Restaurant Operator
Total Sales: $930,000 (e)
Trade Names: Subway
Units Franchised From: 2
Primary Menu: Sandwiches/Deli (2)
Areas of Operation: AL
Type of Foodservice: Quick Serve (2)
Franchise Affiliation: Doctor’s Associates Inc.,

MILFORD, CT

KEY PERSONNEL
CLINTON LEWIS - President; General Buyer

McDonald’s Franchisee 11
315 U S Hwy 84 By-Pass West

ANDALUSIA
36421

Telephone: 334 222-7875
Type of Business: Chain Restaurant Operator
Total Sales: $27,500,000 (e)
Trade Names: McDonald’s
Units Franchised From: 11
Primary Menu: Hamburger (11)
Areas of Operation: AL
Type of Foodservice: Quick Serve (11)
Franchise Affiliation: McDonald’s Corporation, OAK

BROOK, IL

KEY PERSONNEL
GERARD MURPHY - President

Subway Franchisee 11
1991 Dr M L K Jr Expy ANDALUSIA

36420
Telephone: 334 427-2234
Type of Business: Chain Restaurant Operator
Total Sales: $5,115,000 (e)
Trade Names: Subway
Units Franchised From: 11
Primary Menu: Sandwiches/Deli (11)
Areas of Operation: AL
Type of Foodservice: Quick Serve (11)
Franchise Affiliation: Doctor’s Associates Inc.,

MILFORD, CT

KEY PERSONNEL
DHARMESH PATEL - President; General Buyer

Subway Franchisee 7
1000 S Quintard Ave ANNISTON

36201
Telephone: 256 238-8222
Type of Business: Chain Restaurant Operator
Total Sales: $3,255,000 (e)

Subway Franchisee (Cont’d)

Trade Names: Subway
Units Franchised From: 7
Primary Menu: Sandwiches/Deli (7)
Areas of Operation: AL
Type of Foodservice: Quick Serve (7)
Franchise Affiliation: Doctor’s Associates Inc.,

MILFORD, CT

KEY PERSONNEL
MYRA DAVENPORT - President; General Buyer

McDonald’s Franchisee 12
700 N Brindlee Mountain Pkwy ARAB

35016
Telephone: 256 586-8792
Type of Business: Chain Restaurant Operator
Total Sales: $30,000,000 (e)
Trade Names: McDonald’s
Units Franchised From: 12
Primary Menu: Hamburger (12)
Areas of Operation: AL
Type of Foodservice: Quick Serve (12)
Franchise Affiliation: McDonald’s Corporation, OAK

BROOK, IL

KEY PERSONNEL
ASHLEY KAPLE - President

Subway Franchisee 5
1450 N Brindlee Mountain Pkwy

ARAB
35016

Telephone: 256 931-2199
Type of Business: Chain Restaurant Operator
Total Sales: $2,325,000 (e)
Trade Names: Subway
Units Franchised From: 5
Primary Menu: Sandwiches/Deli (5)
Areas of Operation: AL
Type of Foodservice: Quick Serve (5)
Franchise Affiliation: Doctor’s Associates Inc.,

MILFORD, CT

KEY PERSONNEL
RICHARD HYDE - President; General Buyer

Subway Franchisee 2
111 N Brindlee Mountain Pkwy ARAB

35016
Telephone: 256 586-1285
Type of Business: Chain Restaurant Operator
Total Sales: $930,000 (e)
Trade Names: Subway
Units Franchised From: 2
Primary Menu: Sandwiches/Deli (2)
Areas of Operation: AL
Type of Foodservice: Quick Serve (2)
Franchise Affiliation: Doctor’s Associates Inc.,

MILFORD, CT

KEY PERSONNEL
HANSABEN PATEL - President; General Buyer
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