Nane: M chael Biernman

Class of works: | amwiting in support of Class #3 (Unski ppabl e DVD
Advertising): Audiovisual works rel eased on DVD that contain access contro
nmeasures that interfere with the ability to control private performance
including the ability to skip pronotional naterials.

Summary:

Di sc nane: d adiator, The Bourne ldentity (Universal), Lilo and Stitch
American Pie 2, lIce Age , Shawshank Redenption, Mnsters, Inc., Toy Story, The
Red Violin, The Sixth Sense, and many others

| don't buy DVD s but | rent themthrough NetFlix.com | prefer the high
quality inmage and additional novie material that a DVD often provi des. But
there has been a disturbing trend | have been seeing in the last part of 2002
and early 2003. More novies are not allowing ne to skip over the novie
trailers and even comercials which are located in front of the novie. This is
sooo wong. Wiy should | pay to see this advertising when | have already paid
torent the filn? Am |1 forced to read every ad in the newspaper or nmgazi ne?



