Nane: Al an Batie

Class of works: | amwiting in support of Class #3 (Unski ppabl e DVD
Advertising): Audiovisual works rel eased on DVD that contain access contro
nmeasures that interfere with the ability to control private performance
including the ability to skip pronotional naterials.

Summary:

Di sc nane: Disney: The Adventures of Huck Finn; Strand Rel easing: Borstal Boy;
10% Productions: The Journey of Jared Price

10% Productions DVDs are particularly insidious, because advertising is built
into the nenu, so every tine you push the Menu button trying to get past it,
it starts over again. It is the height of arrogance to disable user controls
and force themto only access the content in the way "they" want you to. And
it's totally pointless: who goes out and says "oh, that nmovie | |iked was
Universal's, so |'mgoing to go buy another Universal DVD'. Fat chance. And
if | aminterested in the preview, |I'Il watch it voluntarily. If |I'mnot,
forcing ne to sit through something | abhor is only going | eave bad feeling
towards the studio, which coincidentally forced me to watch their prono too,
to make sure | renmenbered who subjected me to this s!!t in the first place.
Maki ng sure that | will only buy stuff fromthemin the future that | *really*
*real ly* want to see. Are the marketing people in these conpanies tota

i diots or what?



